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ABSTRACT:

Financial inclusion is one of the most important
agendas in economic development and poverty
alleviation. Financial inclusion internationally has been
discussed in the Group of Twenty (G20) forum,
Organization for Economic Cooperation and
Development (OECD) countries, Alliance for Financial
Inclusion (AFI), the Asia-Pacific Economic Cooperation
(APEC), and Association of Southeast Asian Nations
(ASEAN). Indonesia's government nationally has stated
its commitment to developing financial inclusion.
However, the study conducted by Bank Indonesia
shows that 60 percent of Indonesia's population who
live in rural areas have no access to formal financial
services. The lack of this access, of course, restricts
people's ability to increase their living standard. This
study aimed to measure how far financial inclusion has
been implemented on the low income of society. 320
samples of households that have expenditure up to 2
million rupiahs per month were used to analyze. By
using a descriptive qualitative method, this study
found that financial inclusion has been well
implemented on the low income of society.
Keywords: Financial inclusion, poverty, low income,
financial services, social welfare

RESUMEN:

La inclusion financiera es una de las agendas mas
importantes en el desarrollo econémico y el alivio de la
pobreza. La inclusidn financiera internacional se ha
discutido en diversos foros, organizaciones e
instituciones internacionales. El gobierno de Indonesia
a nivel nacional ha declarado su compromiso de
desarrollar la inclusién financiera. Sin embargo, el
estudio realizado por el Banco de Indonesia muestra
que el 60 por ciento de la poblacion de Indonesia que
vive en zonas rurales no tiene acceso a servicios
financieros formales. La falta de este acceso, por
supuesto, restringe la capacidad de las personas para
aumentar su nivel de vida. Este estudio tuvo como
objetivo medir hasta qué punto se ha implementado la
inclusion financiera en los bajos ingresos de la
sociedad. Para analizar se utilizaron 320 muestras de
hogares con gastos de hasta 2 millones de rupias por
mes. Mediante el uso de un método cualitativo
descriptivo, este estudio encontré que la inclusion
financiera se ha implementado bien en los bajos
ingresos de la sociedad.

Palabras clave: inclusion financiera, pobreza, bajos
ingresos, servicios financieros, bienestar social

1. Introduction

Financial inclusion becomes one of the most important agendas in economic development context
and poverty alleviation (Michael Chibba, 2009; Fadun, 2014; Worldbank.org, 2018). Financial
inclusion internationally has been discussed in the Group of Twenty (G20) forum, Organization for
Economic Cooperation and Development (OECD) countries, Alliance for Financial Inclusion (AFI),
the Asia-Pacific Economic Cooperation (APEC), and Association of Southeast Asian Nations
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(ASEAN). Nationally, the commitment to develop financial inclusion has stated by Indonesia's
government. Indonesia's government also already has a National Strategy to reach it, there are
six pillars in the national strategy for financial inclusion: include financial education, public finance
facilities, financial information mapping, policy/regulatory support, intermediation and distribution
of facilities, and consumer protection (BI - Financial Inclusion Booklet, 2014).

The contribution of financial inclusion in economic development and poverty alleviation has been
proven on some empirical studies. Through mobile banking, the poor people that are traditionally
located in the informal sector and hardly enjoy banking services, they can now enjoy the financial
services. Therefore, financial activity is increased in the rural areas and therefore economic growth
is boosted (Mago, 2014), and financial inclusion constitutes an important tool for alleviating
poverty and redistributing income in developing countries, particularly in Nigeria (Fadun, 2014).
Deepika & Sigi (2014) state that although the chosen and conventional approaches to tackling
poverty and other millennium development goals (MDGs) are useful, they are not sufficient to
address the challenge. Financial Inclusion (FI) offers incremental and complementary solutions to
tackle poverty, to promote inclusive development and to address the MDGs.

Ivatry & Pickens (2006) also confirm that Information and Communication Technologies (ICT),
especially mobile phone development, contributes significantly to economic growth in African
countries. The development of mobile phones consolidates the impact of financial inclusion on
economic growth at the same time. It cannot be denied that social welfare is generally increased,
there are still people cannot access development outcomes and formal financial services (Bank
Indonesia, 2014). The study conducted by Bank Indonesia shows that 60 percent of 52 percent of
Indonesia's population who live in rural areas have no access to formal financial services (Bank
Indonesia, 2014). The lack of this access sometimes restricts a person's ability to increase their
living standard. For example, an entrepreneur at home industry might be lost opportunity since
he/she is not interlinked to financial services. He/she forced to reject the potential buyers that can
only pay by transfer or non-cash payment. Financial inclusion enabling people, especially the low-
income group interlinked with economic opportunity. The financial inclusion is an integral part of
poverty alleviation.

2. Literature review

Financial institution is an institution that provides financial services (financial management) for its
customers. Financial institutions bring together the owners of funds to those who need such as,
distributes of funds from investors to companies that need. This mean, financial institutions play a
role as a financial intermediary in making the transfer of assets, liquidity, income allocations, and
transactions. There are various financial institutions that can be classified into banks and nonbank
(cooperatives, credit unions, venture capital, insurance, pension, and pawn shops). According to
the Law of the Republic of Indonesia Number 10 of 1998 dated 10 November 1998, a bank is a
business entity that raises funds from the public in the form of savings and channels it into the
public in the form of credit or other forms in order to improve the standard of living. Indonesia’s
banking structure consists of commercial banks and rural banks (BPR). BPR doesn't create
demand deposit, as well as a limited range of operational activities. Meanwhile, nonbank financial
institution refers to all entities that carry out activities in the financial sector, which directly or
indirectly raise funds notably by issuing commercial paper and distribute to people, especially to
finance the company's investment.

Concerning with definition of financial inclusion, there is no standard definition, However, there are
institutions tried to define it, as follows: (1) “Financial inclusion”refers to a state in which all
working age adults have effective access to credit, savings, payments, and insurance from formal
service providers. “Effective access” involves convenient and responsible service delivery, at a cost
affordable to the customer and sustainable for the provider, with the result that financially
excluded customers use formal financial services rather than existing informal
options(Morawczynski & Pickens, 2009; GPFI, 2011), (2) “Financial inclusion involves providing
access to an adequate range of safe, convenient and affordable financial services to disadvantaged
and other vulnerable groups, including low income, rural and undocumented persons, who have
been underserved or excluded from the formal financial sector”(The Financial Action Task Force,
2011), (3) Financial inclusion means that individuals and businesses have access to useful and
affordable financial products and services that meet their needs - transactions, payments,

savings, credit and insurance - delivered in a responsible and sustainable
way(www.worldbank.org) and (4) “process of ensuring access to appropriate financial products
and services needed by all sections of the society in general and vulnerable groups such as weaker
sections and low income groups in particular, at an affordable cost in a fair and transparent
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manner by regulated, mainstream institutional players” that consists four components of financial
inclusion, namely: access (Ability to use formal financial services), quality (product attributes
match the needs of the customer), usage (Actual usage of financial services) and welfare (effect
on livelihoods of customers) (rbi.org.in).

Banking is business entities that cannot be spared from technological changes. Nowadays, some of
the financial institutions have taken advantages of advances in information technology. As already
known, information technology and electronic transaction promise some advantages over
traditional services such as: ease and speed transaction, convenience, efficiency, and flexibility.
For example, bank's services that are commonly known as e-banking. By using e-banking
consumers can access bank services 24 hours a day through automated teller machine (ATM), the
internet and mobile phones. Consumers are also able to avoid the long queues and the possibility
of congestion. Electronic fund transfer (EFT) also enables the consumer to access their own
account. EFT can be obtained by using an ATM or debit card and Personal Identification Numbers
(PIN) by shortly scan cards or put his signature. Here are some examples of electronic services;
(1) Automated Teller Machines (ATM) or 24-hour teller, ATM allows individuals to trade at any
time, either for withdrawal, save, transfer the books of, or payment. Transactions carried out
simply by inserting the ATM card and enter the PIN; (2) Phone banking, phone banking is a type
of service that allows customers to make transactions such as carry out the payment order and
the transfer by phone; (3) Internet banking, it is a service that uses the internet. The bank's
services can be accessed anytime and anywhere as long as there is an Internet connection; and
(4) Mobile banking, through which is possible to make transaction/account that can be accessed
by mobile phones (cell phones).

The development of technology, especially information technology has changed the rules of life,
including economic rules (Diniz, Birochi, & Pozzebon, 2012; Kpodar & Andrianaivo, 2011; Troyono,
2016). Today's economy has shifted from the old economics that tends to be analog and based on
natural resources towards the new economy that based on science and technology or often
referred to a digital economy (UNTAD, 2019). The technology especially information technology
changes lead to a change in the patterns of production, consumption, and distribution. As
mentioned previously, the technology especially information technology contribute significantly
and consolidate the impact of financial inclusion on economic growth (Ivatry & Pickens, 2006; S.
Mago, 2014; Kpodar & Andrianaivo, 2011). In term of financial services, internally the use of
technology allows organizations to run more efficiently that will transform the organizational
structure into a more streamlined and more efficient and effective working method (Koran Sindo,
2016). The development of the location of banking services is now almost impossible, adding new
products will also not move away from innovations around mobile-banking and extensification of
private banking services, which were originally directed to high-end customers only (Triyono,
2016). The financial planning services, which were initially very limited, are now more prevalent
and made possible by the opening of opportunities to integrate insurance products, capital
markets, and pension funds into banking services (OECD, 2011). The required technology is highly
individualized and depends on the profile and needs of each customer. What is important is that
current developments show that financial services are moving toward convergence between types
of products. In such conditions, it is said that technology as an enabler of efficiency (Koran Sindo,
2016; Risto Linturi, 2015; Rajiv Bhandari, 2017). While the influence on external factors,
technology will change the consumer itself. Technology can change the lifestyle or consumer
mindset.

By technology, humans are very much helped to meet various needs and solve various problems
encountered in everyday life. However, humans must also aware of the existence of various
threats that can be caused by the technology, which will be able to harm the human. In the
economy, the present distance and time are not a significant problem to economic growth today.
Many applications are created to facilitate it. It can be seen that the higher the development of
information technology, the higher the economic growth of the country even though the
development of this information technology also has a negative impact such as a lot of misuse of
technology in committing crimes. Related to financial inclusion as a part of poverty alleviation, the
development of information technology enabling a financial intermediary to reach consumers that
cannot be served by financial institution conventionally. As already known, transformation
technology-based services offer several advantages over traditional services that require face-to-
face services and other physical facilities. By using information technology some problems such as
distance, time and queue can be eliminated. Therefore, the unbanked people who live in the rural
area and away from conventional formal financial services will able to be served. The unbanked
low-income who have a mobile phone are also can be served (Hm Treasury, 2004; Peter J. Morgan



& Victor Pontines, 2014; Ndlovu & Ndlovu, 2013; Cepparulo, Cuestas, & Intartaglia, 2017; Chibba,
2009).

3. Research methods

The object of this study is financial inclusion implementation in Semarang - Indonesia.
Economically, the Gross Domestic Regional Product (GDRP) at the constant price of Semarang
growths by 6.09 percent per year in 2011-2015 (semarangkota.bps.go.id, 2016). The growth of
GDRP reflects that there are increasing in the number of goods and services produced. This
performs the availability of goods and services for society become more to compensate for the rise
of purchasing power of the people.

The population of this study is the low-income group who became the main target of financial
inclusion. The unit sample is household. There are 16 subdistricts in Semarang and every sub-
district is taken by 20 people or 320 respondents in total. The criterion for the selected respondent
is a household that has expenditure up to 2 million rupiah per month. The sampling method used
is convenience sampling. This study used primary and secondary data. The primary data are
obtained by questionnaire whereas secondary data are obtained from various sources, especially
statistics Indonesia and Bank Indonesia. For analizing data, this study uses descriptive qualitative
analysis method.

4. Results and discussion

There are four components of financial inclusion that includes: Access (ability to use formal
financial services), Quality (product attributes match the needs of the customer), Usage (actual
usage of financial services), and Welfare (effect on livelihoods of customers). However, this
section will discuss the implementation of financial inclusion only by three elements i.e., Access
(ability to use formal financial services), Quality (product attributes match the needs of the
customer), and Usage (actual usage of financial services).

4.1. Profile of respondents

In more detail, Figure 1 shows the profile of respondents that classified by sex, education and
family member. By sex, there are 68.29 percent male respondents and 31.71 percent female.
Meanwhile, based on education, most (65,85%) of the respondents have a minimum of senior
high school grade, and 34.15 percent of them are bachelor. Seen by the number of family
members, most of them are living in a family with a membership of more than 4 people (number
of member 4 is 34.15 percent and 5 is 24.39 percent).

Figure 1
Respondent Profile
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4.2. Customer knowledge of account

Some requirements often needed in an opening and keeping an account. Among others are the
minimum amount of deposit at first (to open) and minimum balance to keep the account.
Additionally, to keep the account remain active, the customer must be transactions at least once
in a given period of time (usually six months) and if there are no transactions in the period, the
account will automatically be classified as passive accounts or dormant accounts. The customer
needs to activate the account in order to be able to use again. Associated with it, respondents
tend to have a good knowledge of the minimum amount of deposit at first (to open) that required
and minimum balance for the next. However, almost all (94.54%) respondents do not know that if
there is no transaction within a certain period, the account will be automatically classified into
passive or dormant accounts and in order to be able to use again, they have to activate it. Except
for the personal data (usually demographic data), no other requirements are needed when
opening an account. To open an account, it is enough for potential customers to go to the bank or
collectively serve by the bank officer in a certain place that has been agreed. Thus it can be said
that opening a bank account is easy and tended not incriminating.

Figure 2
Customer Knowledge of Account
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4.3 Access (ability to use formal financial services)

On the dimension of access, the poor and middle class of society had good access to financial
services. This is reflected in the number of respondents who have a bank account. This study
shows that respondents are familiar enough towards banking products. Most of them utilize those
products. Almost all respondents have the deposit account, 93.41 percent of respondents have the
saving account and 15.38 percent of respondents have a time-deposit account. More than half of
the total respondents have debt, however, respondents who utilizing bank credit facilities is not as
much as respondents who have a deposit account. There is 16.48 percent of respondents having a
credit card. Vehicle ownership credit owned by 27.47 percent of respondents, mortgages owned
by 5.49 percent of respondents and other credit by 2.20 percent of respondents. These conditions
indicate that the funds channeled to the poor or low-income group are relatively small. The simple
explanation for this finding is that the requirements to open deposit accounts tend to be easier
than the credit accounts. For example, prudential banking requires character, capacity, capital,
condition, Collateral or 5C for people to be able to utilize the credit facilities (Mulyati, 2018;
Lindryani Sofyan, 2015; Andita Pritasari, 2017). The existence of these requirements can be
alleged to as the cause of the difficulty of the poor and middle-low group to access credit
facilities.

Figure 3
Ownership of Account
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Though more than half of the total respondents have a debt, respondents who utilizing bank credit
facilities is not as much as respondents having the deposit account. The debts they have, among
others sourced from money lenders (4.55 percent), nonbank financial institutions, e.g.
cooperatives (45.45 percent), as well as family/friends (50.00 percent). Of those who utilize bank
credit reasoned that the banks provide lower interest, easier and more reliable. Meanwhile, of
those who prefer non-bank loan reasoned that nonbanks loan have no minimum limit of amount,
no need collateral, close to where they live, small installment in a weekly or bi-weekly period,

and borrower-creditor recognize each other. There are some of the respondents who experienced
rejection of credit applications in the last 3 years. However, they tended not to know rejection
reason although it has been explained by creditors.

The most of the respondent doesn't have any other financial services such as insurance, debit
card, payment facility for some billings (electricity, telephone and water). There is only 7.89
percent of respondents have insurance. Type of insurance owned is life and health insurance.
None of them has a debit card and other facilities. Besides costly, they stated don't need those
services. Because of the lack of financial consulting agency, they consult their financial matter to
people nearby such as family, friends, and neighbors.

There is 4.88 percent of respondents don't have any bank account at all because they have no
fund to save, and there is no bank branch office. This means that the existence of the branch
office is important, it can be a trigger or stimulus for people to utilize the bank's financial services.
That the existence of the branch office makes people who can be served will be wider and more.
This also means that financial inclusiveness will be more implemented. There are 64 banks and
278 rural Banks in central Java, and 35.59 percent of which are in Semarang (Central Java
Statistics, 2017). There is also more than 100 cooperation in Semarang
(http://opendata.semarangkota.go.id, 2016). On average, every 1 km2 underserved by the formal
financial institutions. However, how those financial institutions are easily accessible by group
target are more important. This study found that respondents stated that it is very easy to reach
out to the bank branch and also Automated Teller Machine (ATM).

4.4. Quality (product attributes match the needs of the customer)

There has been financial service offered by the bank and nonbank financial agency. However,
these products cannot be easily accessed by the poor for various reasons, mainly because of
poverty. Poor people tend to be less / no access to financial services, do not have the money to
save on deposit accounts and cannot meet the requirements for a credit account. These conditions
show that inclusive finance, namely financial services that involves providing access to an
adequate range of safe, convenient and affordable financial services to disadvantaged and other
vulnerable groups, including low income, rural and undocumented persons, who have been



underserved or excluded from the formal financial sector yet implemented. The involvement of the
poor and marginalized in financial services can be a medium for the government to implement the
poverty alleviation programs. The poor and marginalized will also have greater access to the
results of development. The following describes the attractiveness of some financial services as

perceived by the poor.
Small Deposit.

There are six financial services that might be suitable for the poor and marginalized, those are
small deposit, low of interest loans, working capital/investment, loans Management consultancy,
the benefits of financial services consultancy, and Other financial services information. Data
shows that those financial services are attractive, especially small deposit, low-interest loans, and

financial services information.

Related to small deposit program, the government has launched a "Gerakan Menabung" (saving
mobilization) since 2010 with "TabunganKu" (my saving) program (Bank Indonesia, 2014).
TabunganKu is saving accounts that have easy requirements and no administrative costs. There
are two types of TabunganKu includes: standard features (mandatory) and customized features
(optional). Standard features of TabunganKu is a product that its features should be applied
uniformly by all banks which launch TabunganKu. The standard features of TabunganKu are listed

as following.

Table 1

Standard Features of TabunganKu

Standard Featured

Name of Product

Administration Cost
(Rp)

Minimum initial deposit
(account opening)

(Rp)

The minimum cash
deposit (Rp)

Minimum balance (Rp)

Penalty fees dormant
balance V

Minimum cash
withdrawal at the

counter (Rp)

Account closure fee
(Rp)

Interest rate / bonus
(Rp)

The replacement cost

Conventional Bank

TabunganKu

20,000

10,000

20,000

2,000/month

100,000

20,000

0-500,000, no interest

500,000 - 1,000,000,
0.25%/annum

>1,000,000, 1%
/annum

0

Islamic banks

TabunganKu

10,000

10,000

1,000/month

50,000

5,000

Commercial Islamic
banks, maximum bonus
equivalent to 1% per
Islamic BPR, 4 % per
annum

Islamic BPR profit
sharing, incentive rate
of about 4%
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Source: Bank Indonesia

Customized features (optional) is the product that its features can be selected to be applied by the
bank. Banks can provide additional features such as more the product of savings such as saving a
book, statement sheet, ATM cards or other banking services, as long as do not violate the
collective agreement. Meanwhile, Low-Interest Loans, Working Capital/Investment, Loans
Management consultancy, benefits of financial services consultancy, and other financial services
information programs can be associated with the national Accelerated Poverty alleviation team,
with their small loans called Kredit Usaha Rakyat (People’s Business Credit/KUR). KUR is a
credit/financing for working capital and or investment for the Micro, Small and Medium Enterprises
and Cooperatives (MSME) that productive and feasible but un-bankable. It is a program of
credit/financing below 500 million rupiah that guaranteed by the Government for maximum 80%
in agriculture, marine, and fisheries, forestry, and small businesses, and 70% in other sectors.
There are three KUR scheme, namely; 1) Micro KUR, with a ceiling of up to 20 million rupiah
which bears interest at a maximum of 22% per year, (2) Retail KUR, with a ceiling of 20 million to
500 million rupiah which bears interest at maximum of 13% per year, (3) Partnership KUR, with a
ceiling of up to 2 billion rupiah. Partnership KUR usually uses other institutions, such as
cooperatives, rural banks, and Non-bank Financial Institutions, to channel-KUR loan from
implementer Bank to MSME. This study also found that small deposit, individual loan, financial and
investment consultancy and financial education are attractive, important and beneficial to them.

4.5 Usage (actual usage of financial services)

The importance is one of the bases for decision making. In deciding to open or not a bank
account, he/she would consider the importance of the account. Perceptions of the importance of
banking products reflect benefits expected and also influence the usage. In the following exposure
will be presented the respondents' perceptions of importance to some products that may be
suitable for them. The aim, how they involved in opening the account, and underlying reasons to
open or not a bank account is an important thing to note in the context of financial inclusion. It
can be used as a reference to develop appropriate policies in order to improve financial services to
the community, especially on those who are currently underserved or unbanked.

Figure 4
Usage of Financial Service
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There are several options related to the aim of bank account opening such as receiving the
transfer, receive remittances, savings, credit requirements, and others. Only two main reasons
underlying in an opening of bank accounts by the poor. To save is the most widely chosen as a
reason to open an account (88.57 percent of respondents stated). The rest (8.57 percent) stated
that their main reason for having a bank account is to receive government's cash transfer
(unconditionally cash transfer) or other assistance from the government and 2.86 percent of



respondents stated to meet credit requirement. Unconditionally cash transfer is usually given as
compensation for certain government policies to maintain the purchasing power of the poor or
marginalized groups. An example is compensation for the increase in fuel prices as a result of the
retraction/reduction in government subsidies. Unconditionally cash transfer is only given within a
certain period.

Majority of respondents open account by themselves and those who open an account with the help
of others, most of them helped by the bank officer. Most of the respondent who has bank account
tend to save routinely for at least once a month (55.17 percent) and only if they have the money
or when there was money (38.46 percent). There is 5.13 percent of respondents never save after
issued.

Table 2
Importance of Financial Products
(% of Respondent Stated)

\"/ \'/
Products A ery Unimportant Neutral Important ery
Unimportant Important

Have a 2.44 7.32 36.59 48.78 4.88
Bank
Account
Individual 4.88 24.39 39.02 31.71 4.88
Small Loans
Credit Card 4.88 29.27 34.15 19.51 7.32
Financial 7.32 21.95 31.71 36.59 2.44
Consultancy
Investment 0.00 9.76 26.83 41.46 21.95
Consulting
Financial 0.00 0.00 20.00 20.00 0.00

Education*)

Source: Primary data

Almost all (98.41percent) respondents have a deposit account and only 27.47 percent of them
have a credit account. This means that the poor and middle class of society have had good access
to financial services. Nevertheless, the contribution of fundraising as well as the banking credit
distribution to the community towards GDRB is relatively low, the ratio of fundraising to GDRB is
0.44 (on average from 2010-2014), meanwhile, the working capital credit to GDRB ratio 0,19, to
investment credit is 0.06 and to MSMEs Credit is 0,10 (Table 3). In more detail concern with ratio
credit to GDRB, this studies found that credit to MSMEs also tend to be not growing, even the
position of MSMEs credit in 2014 is lower than that of MSMEs credit in 2010. MSMEs credit to
GDRB. This condition reflect that financial service facility in Semarang city still needs to be
improved, especially the favor of banks to MSMESs. The low ratio of credit to GDRB reflects that
the contribution of banking in encouraging economic growth is relatively low. As has been known
that the amount of investment through increased working capital and new investment is also very
instrumental in the provision of goods and services for the community. Likewise credit to the
MSMEs, it must be recognized that MSMEs contribute toward the economy through employment,
output and its resistant to the economic crisis. Since MSMESs is a strategic sector in the economy,
the attention to MSMESs including the disbursement of credit in the sector needs to get attention.

Table 3
Ratio Fundraising, Working Capital Credit,
Investment Credit and MSMEs Credit to GDRP

Years Ratio GDRB



Fund Raising Working Capital Investment Credit MSMEs Credit

Credit
2010 0.42 0.16 0.04 0.19
2011 0.41 0.16 0.04 0.08
2012 0.44 0.20 0.06 0.08
2013 0.46 0.21 0.07 0.09
2014 0.45 0.21 0.07 0.08
Average
010-2014 0.44 0.19 0.06 0,10

Source: Semarang District in Figure

The types of financial services furthermore provided by financial institutions will be more effective
and give benefits if the services meet the needs. The financial institution should know whether the
products are important or not from the consumer perspective. Table 2 shows the data of the
respondent's opinion to some kind of financial services based on its importance. Generally, by
comparing all of the financial services are important. However, in detail, it can be seen that
financial service with a very high importance intensity is investment consulting (63.41 percent),
and having an account (53.66 percent). Meanwhile, credit card tends to be considered
unimportant by the low-income of society.

5. Conclusion

This study concluded that financial inclusion is well implemented on the low income of society in
terms of account ownership or in the case of fundraising. However, it has not yet been well
implemented in terms of lending/credit. The findings of this study reflected the condition of each
component of financial inclusion as follows: (1) Access, it is found that basically formal financial
services in term of availability such as cash offices, branch offices, and ATMs tend to be easily
accessible; (2) Quality, the result shows that quality of financial inclusion on low income is
relatively low; and (3) Usage, almost all respondents have a savings account in the bank with
various goals.
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